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Fact Sheet
Organic & Natural EXPO 2016
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Fact Sheet
Organic & Natural Expo 2016

Event Name Organic & Natural Expo 2016

Venue Queen Sirikit National Convention Center (QSNCC), Plenary Hall 1-3 and
Ballroom Bangkok

Date Thursday 28" - Sunday 31* July 2016 (4 days)

Opening time 10:00 AM.- 20:00 PM

Event Type Organic & Natural Products Exhibitions and Purchasing Expo

Admission Fee

No Admission Fee

Products and
Services Types

Organic & Natural Products

1. Organic food products (such as rice, vegetable, fruits, and processed food)

2. Organic non-food products (such as cosmetics, skin care products, health
products, home appliances, green products)

3. Organic services (such as hotels, spas, restaurants, green services)

Special Activities

1. Symposium events : Friday 29" July (3 topics in the morning)

2. Seminar : (4 topics) in the afternoon session
- Friday 29" July (2 topics per day)
- Saturday 30" - Sunday 31% July (1 topic per day)

. Cooking Demonstrations/Cook&Talk

. Making Organic and Natural Products Workshops (such as invention relates
to an organic product)

. Exhibitions/Organic Consulting Clinics

. Business-to-Business (B2B)

S W

o

Partners

=

. Organic agriculture entrepreneurs from Thailand and 9 ASEAN countries

(at least 200 companies)
2. Official government delegations to participate in the exhibitions & consulting
clinics, organic accredited certification agencies (from 20 agencies)

Visitors
Expectation

. Expo visitors (40,000 people)
. Symposium attendants (1,000 people)
. Press & Media

Objectives

—_ WN =

. To promote organic products and services images, raise awareness and

acceptance both inside and outside the country.

2. Bringing together producers, manufacturers, and entrepreneurs to build an
entire distribution network of organic products.

3. To develop marketing networks, increase distribution channels, and B2B
negotiations between producers/manufacturers and buyers inside and
outside the country.

4. To increase producers and entrepreneurs’ knowledge on production,
marketing, and international accreditation in order to enhance trade
opportunities with domestic and foreign buyers.

5. Awakening consumers toward healthy diet and environmental sustainability.

6. To acknowledge producers, entrepreneurs, and their staffs on trade
directions and trade opportunities with domestic and foreign buyers to be
able to compete in export market for organic products.

7. Building cooperation network among farmers, entrepreneurs, private and

public agencies in order to create market connection, connecting trade data

and information on rules, regulations, regional and international organic
accreditation.




